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Abstract
Fan communities play an increasingly significant role in the social and emotional 
development of children and adolescents. Among the most influential global 
fandoms is BTS ARMY, the dedicated fanbase of the South Korean boy band 
BTS. This paper explores the dual impact of BTS ARMY fan culture on young 
individuals, examining both its benefits and potential drawbacks. On the positive 
side, participation in the fandom fosters a sense of belonging, encourages 
creative self-expression, and promotes emotional well-being through shared 
experiences and support networks. BTS’s advocacy for self-love, mental health 
awareness, and social activism further enhances young fans’ psychological 
resilience and identity formation. However, fan culture can also introduce 
challenges, including peer pressure, unrealistic social comparisons, and 
exposure to cyberbullying. The need to conform to community norms, financial 
pressures related to fandom participation, and the risk of emotional dependency 
are additional concerns. This study underscores the importance of a balanced 
approach to fan engagement, emphasizing the role of parents, educators, and 
caregivers in guiding youth toward healthy participation. By understanding 
both the positive and negative dimensions of BTS ARMY fan culture, this paper 
offers insights into fostering a supportive and enriching fan experience while 
mitigating risks to children’s emotional well-being.
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INTRODUCTION

In contemporary society, fan communities have become integral to the lives of children and adolescents, 
particularly within the context of digital media. Among the most prominent and influential of these fan 
communities is the BTS Army, the global fanbase of the South Korean boy band BTS. These fan groups create 
spaces for youth to express their admiration, engage in creative activities, and form connections with others who 
share similar interests. While fan culture can offer numerous benefits, such as fostering creativity, enhancing self-
esteem, and promoting collaboration, it also presents a range of challenges that can affect emotional well-being 
and social development, particularly among children and teenagers.

The involvement in fan communities, such as BTS ARMY, allows children to feel a sense of belonging and 
emotional connection. Through various forms of self-expression—ranging from art and writing to active 
participation in online discussions—youth are able to communicate their feelings, enhance their sense of identity, 
and build confidence (Wang, 2024). Additionally, fan groups often facilitate opportunities for collaboration, 
where participants work together on group activities, thereby cultivating skills such as empathy, teamwork, 
and social cohesion. These positive aspects of fan culture contribute significantly to personal growth and social 
engagement. (Lusterio & Cyrille, 2022)

However, the pressures inherent in fan culture can present substantial risks to young people’s emotional 
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health. One such pressure is the potential for children to internalise unrealistic beauty standards, which are 
often propagated within the fan community. This may include expectations regarding appearance, fashion, or 
behaviour in order to align with the perceived norms of the community (Lin, 2023). Furthermore, the pursuit 
of perfection—whether in fan-related activities or interpersonal interactions—can lead to heightened stress and 
anxiety, especially for those who feel they fall short of these expectations.

Additionally, the dynamics within fan communities can sometimes foster toxic behaviours, such as bullying, 
online harassment, and harsh criticism. These behaviours can severely impact a child’s self-esteem, as the 
emotional toll of judgement and comparison with peers may lead to feelings of inadequacy or social exclusion 
(Liao, 2023). The prevalence of such negative interactions within fan communities has the potential to hinder the 
development of healthy, supportive relationships, both online and offline, and can exacerbate challenges related 
to social integration and emotional well-being.

This paper seeks to explore the dual impact of BTS Army fan culture on the emotional well-being, social 
interactions, and personal growth of children and adolescents, Positive and Negative Psychological Impacts of 
BTS ARMY Fan Culture. By examining both the positive and negative dimensions of fan culture, this study 
aims to offer insights into how young people can engage with fan communities in a manner that maximises 
benefits while mitigating the associated risks. Furthermore, the paper highlights the role of parents, educators, 
and caregivers in guiding youth through these complex social landscapes, ensuring that they derive the positive 
aspects of fan engagement while safeguarding against its potential harms. Through informed and balanced 
participation, children can enjoy the creative and social rewards of fan culture without compromising their 
mental and emotional health.

FAN CULTURE: AN ANALYSIS OF BTS ARMY’S FANDOM DYNAMICS

Fan culture refers to the collective behaviours, practices, and social interactions that emerge around specific 
media or cultural phenomena, such as bands, movies, or TV shows (Johnson, 2024). It is grounded in a shared 
appreciation, admiration, and emotional connection between fans and their chosen subject, often leading 
to the formation of communities both online and offline. In contemporary contexts, fan culture has become 
increasingly globalised, interactive, and digitally-driven, largely facilitated by the internet and social media 
platforms (Johnson, 2024). Music fandoms, including those surrounding artists like BTS, provide a clear 
example of how fan culture encompasses a diverse range of activities and emotional experiences, from music 
consumption and concert attendance to creating fan art and fiction (Zhao, 2022). Fans within such cultures are 
not passive consumers but active contributors, engaging in online discussions, spreading their fandom to others, 
and initiating fan-led projects. Moreover, fan spaces enable fans to connect with others who share their passions, 
facilitating the expression and exploration of social dynamics, identities, and emotions.
Key Aspects of BTS ARMY Fan Culture

BTS’s global fanbase, known as ARMY, stands as one of the largest and most engaged fandoms worldwide, 
characterised by several distinctive features that define the group’s fan culture. A central component of ARMY’s 
fan culture is the robust engagement with social media platforms like Twitter, Instagram, and Weverse. These 
platforms facilitate daily interaction among fans and between BTS and their followers, with the group’s active 
engagement with their fans enhancing the emotional connection (Anwar et al., 2022). Social media serves not 
only as a space for fans to express admiration and share content but also as an organisational tool for mobilising 
movements and fan-driven initiatives.

Another notable feature of ARMY culture is the deep emotional connections between its members, which go 
beyond mere admiration for BTS. Fans support one another emotionally and psychologically, creating a tight-
knit community where individuals can form genuine friendships based on shared interests and values (Kusuma 
et al., 2020). Such interactions foster a sense of belonging, making ARMY a space for both fandom participation 
and personal growth. In addition, official BTS merchandise, such as albums, light sticks, and clothing, plays an 
integral role in the fan experience. Collecting and displaying these items allows fans to signal their affiliation 
with BTS, reinforcing both individual identity and collective belonging within the fandom (Zhao et al., 2023).

ARMY is also known for its active engagement in fan projects that transcend traditional fandom practices. 
These include global celebrations of BTS’s milestones, charity donations, and campaigns celebrating the group’s 
achievements (Saraswati & Nurbaity, 2020). Such initiatives not only underscore fans’ deep emotional investment 
in BTS’s success but also cultivate a shared sense of purpose and agency within the fandom. These projects 
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further strengthen the emotional ties between the fandom and the group, while fostering an environment where 
fans feel empowered to contribute to causes that reflect their values.

BTS ARMY’s activism is another distinctive aspect of the fan culture, shaped by the values that BTS promotes, 
such as self-love, mental health awareness, and social justice (Park et al., 2021). The fandom often mobilises 
online to raise awareness for various causes, reflecting the group’s messages of unity and positive social change. 
This activism provides fans with a sense of collective action, reinforcing the idea that their individual efforts can 
contribute to broader societal impact.
The Role of Digital Spaces in Fan Culture

Digital platforms, particularly Twitter, Instagram, YouTube, and Weverse, are fundamental to the interactions 
between BTS and ARMY, serving as venues for real-time communication and fostering an emotionally charged 
connection across geographical boundaries. These platforms enable fans to instantly share their reactions to 
new music, videos, and performances, creating a sense of being “connected” to both the group and fellow fans 
(McLaren & Jin, 2020). Such immediacy fosters a more intimate connection, as BTS members frequently engage 
directly with fans through these platforms, further solidifying the emotional bond between the group and its 
followers.

Moreover, digital spaces enable the creation of a global, diverse network of fans who can interact with one 
another across borders. Platforms like Twitter are often used to organise events, promote fan-led projects, and 
respond to BTS’s content in coordinated ways. This digital community-building not only allows fans to engage 
with BTS but also creates a supportive environment for individuals, particularly young people, who may find 
solidarity and acceptance within the ARMY fandom (Park et al., 2021).

Digital spaces also offer fans the opportunity to express their emotions through creative outlets like fan art, fan 
videos, and emotionally charged posts. This emotional release is crucial in fan culture, as it enables individuals 
to process their feelings and connect on a deeper level with others who share similar experiences (Zhao, 2022). 
Furthermore, platforms like YouTube, Weverse, and others serve as essential channels for accessing BTS’s 
content, ensuring that fans remain connected to the group’s ongoing activities. This accessibility not only sustains 
fans’ emotional engagement with BTS but also enhances their participation in the global ARMY community, 
reinforcing the continuous emotional and social connections that characterise fan culture.

EMOTIONAL WELL-BEING AND DEVELOPMENT IN CHILDREN

Emotional well-being is the ability to manage one’s emotions, cope with stress, form positive relationships, and 
develop a healthy sense of self. In children, emotional well-being is particularly vital as it influences their ability 
to engage in social interactions, handle challenges, and ultimately develop emotional resilience as they grow 
(Tomczyk et al., 2024). Key components of emotional well-being include self-awareness, emotional regulation, 
and empathy toward others. Positive reinforcement from family, peers, and access to supportive environments 
contribute significantly to emotional health, whereas negative influences, such as stress, trauma, or social 
isolation, can disrupt well-being and lead to mental health challenges like anxiety, depression, or low self-esteem 
(Johnson et al., 2021).

In the context of the digital age, children’s emotional well-being is increasingly shaped by online interactions, 
particularly through participation in online communities like fandoms. While these spaces offer opportunities 
for socialisation and emotional expression, they also present challenges, such as exposure to cyberbullying and 
the pressure to conform to idealised standards (Bliuc et al., 2021). Understanding how digital spaces influence 
emotional development is crucial to assessing the benefits and risks of fan culture on children’s emotional health.
The Role of Fandom in Emotional Development

Fan cultures, such as the BTS ARMY, play an influential role in shaping children’s emotional development, 
offering both positive and negative impacts.
Positive Contributions to Emotional Development

•	 Sense of Belonging: One of the most significant benefits of fan culture is the sense of belonging it creates. 
For children, being part of a community where others share similar interests can promote emotional well-
being by providing a supportive space for emotional expression and acceptance (Hermawan & Ginting, 
2024). ARMY, with its inclusive nature, allows children to connect with fans globally, fostering a sense of 



83

Synergy: International Journal of Multidisciplinary Studies

being valued and understood, which helps mitigate feelings of loneliness and social isolation.

•	 Emotional Support and Empathy: In fan communities, there is a culture of emotional support where fans 
provide comfort to one another, particularly in difficult times. Children can find solace in these interactions, 
which contribute to emotional resilience (Lusterio & Cyrille, 2022). Fans often share personal experiences 
about how BTS’s music or messages have positively impacted their lives, nurturing an environment of 
empathy, understanding, and mutual encouragement.

•	 Role Models and Inspiration: BTS’s promotion of self-love, mental health awareness, and overcoming 
adversity can profoundly influence children’s emotional development (Kusuma et al., 2020). By looking up to 
BTS as role models, children can learn positive coping strategies, improve self-esteem, and develop healthier 
emotional habits. BTS’s advocacy for mental health also encourages children to be more open about their 
feelings and to seek help when needed, which is essential for emotional growth.

•	 Creative Expression: Fan culture offers children opportunities for creative expression through activities 
like fan art, fan fiction, and organising fan events. These creative outlets help children process and articulate 
their emotions, contributing to emotional growth and self-understanding. Additionally, engaging in these 
activities gives children a sense of achievement and validation, which enhances their confidence and self-
worth.

Negative Contributions to Emotional Development

•	 Escapism and Emotional Dependency: While fan culture provides several positive experiences, it can also 
foster escapism, where children excessively immerse themselves in the fandom as a way of avoiding real-life 
challenges. Over-dependence on the fandom or its idols may hinder the development of essential coping 
skills necessary to deal with real-world problems (Zhao, 2022). Such emotional dependency can prevent 
children from learning to manage stress independently.

•	 Unrealistic Expectations and Disappointment: Fans often idealise their idols and the fandom, which 
can lead to unrealistic expectations. Children, in particular, may experience disappointment when these 
expectations are not met. Comparing their own lives to the seemingly perfect lives of their idols or other fans 
can lead to feelings of inadequacy and low self-esteem (Danilova, 2021). Such comparisons can significantly 
damage emotional well-being, particularly for children still developing a stable sense of self.

•	 Exposure to Negativity or Cyberbullying: Online fandoms can expose children to negative behaviours 
such as cyberbullying, trolling, or toxic interactions within the fan community. Harassment from other fans 
or involvement in online disputes can lead to stress, anxiety, and emotional harm (Al-Harigy et al., 2022). 
The competitive nature of fan culture, where fans feel pressured to “prove” their loyalty or knowledge, can 
exacerbate feelings of insecurity, making children vulnerable to emotional distress.

Peer Pressure and Identity Formation

Online fan communities, like BTS ARMY, play a substantial role in shaping children’s social and emotional 
identities. Peer pressure within these online spaces can influence how children perceive themselves, their 
behaviours, and their values.

•	 Influence on Identity Development: During the formative years of adolescence, children often look to fan 
communities to help shape their identities. Participation in fandoms such as ARMY can become an integral 
part of their self-concept, as it provides a sense of purpose and belonging (Bhatt & Pujar, 2019). As children 
engage more deeply with the fandom, they may adopt the values, interests, and behaviours associated with 
the group. In the case of BTS, the messages of self-love and personal growth that the band promotes can 
positively influence children’s sense of self-worth and purpose.

•	 Pressure to Conform to Group Norms: Fandoms often impose pressure on members to conform to group 
norms, including how loyalty, knowledge, and enthusiasm are expressed. Children may feel compelled to 
exhibit specific behaviours or participate in certain activities to fit in, such as supporting specific songs, 
engaging in fan wars, or following fan-related trends (Zhao, 2022). This pressure can influence emotional 
development by shaping children’s decisions and behaviours, often leading them to suppress their individuality 
in favour of group acceptance.
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•	 Impact of Social Comparison: Online communities like BTS ARMY create environments ripe for social 
comparison, where children evaluate themselves based on the achievements, knowledge, or behaviours of 
others. For instance, a child may compare their level of fandom involvement, the content they create, or their 
personal connection to BTS with other fans (Goethals, 1986). Such comparisons can either boost a child’s 
self-esteem or lead to feelings of inadequacy, which may impact their emotional regulation and self-worth 
over time.

•	 Group Loyalty and Social Identity: Strong group loyalty and social identity are characteristic of fandoms 
like ARMY. While this can promote cohesion and mutual support within the community, it can also result in 
the exclusion of those who do not adhere to the same norms or values (Azka et al., 2023). Children who feel 
compelled to prove their loyalty to the group may experience stress or emotional discomfort, particularly if 
they feel they do not fully meet the expectations of the fandom.

POSITIVE AND NEGATIVE PSYCHOLOGICAL IMPACTS OF BTS ARMY FAN CULTURE

The BTS ARMY fan culture has several positive psychological impacts, particularly in fostering social 
connections, a sense of belonging, and emotional support among its members. One of the most significant 
aspects is the strong sense of community that the fandom cultivates. For children, the feeling of belonging to 
a global, supportive network can be emotionally enriching and empowering (Park et al., 2021). This global 
community enables children to connect with individuals from diverse cultural backgrounds, providing a unique 
opportunity for cultural exchange and broadening their understanding of different perspectives and traditions 
(Al-Zadjali, 2024). The shared passion for BTS creates a universal bond, transcending geographical and linguistic 
boundaries, which fosters inclusivity and a sense of belonging. Furthermore, the mutual support within ARMY 
strengthens emotional connections, allowing children to receive encouragement and comfort from peers who 
share similar interests and experiences (Azka et al., 2023). This emotional support system within the fandom 
contributes significantly to children’s sense of being understood and valued, which is crucial in enhancing their 
emotional well-being (Wilkins et al., 2023). Additionally, BTS ARMY offers a safe space for children to express 
their emotions freely, promoting social confidence and a strong sense of self. This acceptance encourages children 
to develop authentic relationships without fear of judgement, which is essential for their personal growth and 
mental health.

Moreover, BTS’s advocacy for self-love, acceptance, and resilience has had a profound influence on the 
psychological development of children within the fandom. BTS’s messages, reflected in songs like “Love Myself ” 
and “Euphoria,” encourage children to embrace their uniqueness and prioritise self-care (Sihombing, 2021). 
These messages of self-acceptance are transformative, helping children to build healthier self-esteem and 
emotional resilience. Additionally, BTS’s music often addresses overcoming adversity, such as in “Not Today” 
and “Spring Day,” which resonate deeply with fans facing their own personal struggles (Kim, 2020). By hearing 
these empowering messages, children are inspired to develop perseverance and hope, learning that challenges 
can be overcome with resilience. BTS’s own journey to success, despite initial setbacks, serves as a model for 
children to recognise their potential and understand that obstacles do not define their future. The focus on 
growth through positive action, as emphasised by BTS, motivates children to pursue self-improvement and 
personal goals, highlighting the importance of continuous reflection and effort in achieving growth (Brennan, 
2020).

Another significant psychological impact of BTS ARMY fan culture is the empowerment it offers through social 
activism. BTS has been an outspoken advocate for causes such as mental health awareness, youth empowerment, 
and social justice, which encourages their fans to take an active role in creating positive change (Kusuma et al., 
2020). For children, participating in initiatives like the “Love Myself ” campaign with UNICEF provides a sense 
of agency and purpose, teaching them that they can contribute to social change regardless of their age. Fan-led 
charitable projects, such as fundraising and supporting marginalised communities, allow children to develop 
empathy and experience a sense of accomplishment through their contributions (Park et al., 2021). These acts of 
kindness and activism not only reinforce a child’s sense of self-worth but also provide opportunities for them to 
make meaningful impacts on society, fostering emotional growth and social responsibility.

Despite these positive effects, there are potential negative psychological impacts associated with BTS ARMY fan 
culture. One of the primary concerns is online harassment and toxicity, which can be particularly damaging to 
children. Although ARMY is generally supportive, the anonymity of online platforms can sometimes lead to 
cyberbullying and hostile behaviour, which can negatively affect a child’s self-esteem and mental health (Liao, 
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2023). Negative comments, personal attacks, and exclusion from the community can lead to feelings of anxiety, 
depression, and social withdrawal (McAndrew, 2018; Zhao et al., 2023). Additionally, the competitive nature of 
fan cultures can give rise to toxic behaviours, such as fan wars and gatekeeping, which undermine the supportive 
environment that the fandom seeks to create (Jin, 2021). These toxic behaviours can lead to emotional distress, 
especially for children who are still developing emotional regulation and coping mechanisms. Furthermore, 
the pressure to conform to group norms and ideals, such as attending concerts or purchasing merchandise, 
can cause anxiety and feelings of inadequacy in children who may not have the financial resources or time to 
fully participate in the fandom (Saraswati, 2020). This pressure to fit in can exacerbate issues of negative social 
comparison, where children feel inferior if they cannot match the level of involvement displayed by other fans 
(Park et al., 2021). In extreme cases, this can lead to struggles with identity, as children may suppress their 
individuality in favour of conforming to the fandom’s expectations, which can hinder personal growth during a 
critical period of self-discovery (Ramasamy et al., 2020).

CONCLUSION

The BTS ARMY fan culture offers both significant benefits and notable risks to the emotional well-being and 
development of children and adolescents. On the positive side, the fan community provides a sense of belonging, 
emotional support, and opportunities for creative self-expression, all of which contribute to personal growth, 
enhanced self-esteem, and social cohesion. The empowerment fostered by BTS’s messages of self-love, resilience, 
and activism further aids in nurturing healthy emotional development, inspiring young fans to pursue self-
improvement and engage in meaningful social change. However, the pressures of fandom culture can also 
present challenges, particularly the internalisation of unrealistic expectations, exposure to cyberbullying, and 
the impact of social comparison. The competitive and sometimes toxic dynamics within the fanbase can lead to 
feelings of inadequacy, anxiety, and emotional distress, particularly among young fans who are still developing 
their emotional regulation and sense of self. These negative aspects underscore the importance of a balanced 
approach to fan culture engagement, where children are supported in navigating both the positive and negative 
dimensions of their fandom experiences. Ultimately, parents, educators, and caregivers play a crucial role in 
helping children navigate these complex digital landscapes. By providing guidance and encouraging critical 
engagement, adults can help young people derive the benefits of fan culture while mitigating its risks. In doing 
so, they can ensure that children enjoy the creative, emotional, and social rewards of being part of fandoms 
like BTS ARMY without compromising their mental and emotional health. Through informed participation, 
fan communities can continue to be spaces of growth, connection, and positive influence in the lives of young 
people.
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